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negative side effects and empower people.
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For a digital voodoo doll is needed to calculate expected ﬁ I The table shows a digital voodoo doll is as a
behaviour from a possible customer, which is then used to offer model from some of the other personality models we encounter
different type of a service or to deny a service to the modelled person.

today. More models and properties are discussed in the paper.

A digital voodoo doll is on demand. Features of many people are used to construct a
training data set that is then used by one or more prediction models to predict a future behaviour

or choice of a person. The prediction model is used on features of a specific person of interest to
predict that person's behavior, choice or interests.



